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Sensorimotor stage: 0-2
Preoperational stage: 2-7
Concrete operational stage: 7-12

Formal operational stage: 12+
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Concrete operational stage: 7-12
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Concrete operational stage: 7-12
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Formal operational stage: 12+
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Social Network?

Have their own blog?

Instant Message (IM)?

Create content and media to share on the web?
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Learning to Change Video

45% of teens have their
own cell phone

33% of teens have a cell
phone that can txt message

80% of teens that have cell
phones never shut them off



60% of 7-12th graders “talk on the phone, instant
message, watch TV, listen to music, or surf the Web for
fun at least some of the time as they do homework

When they are on a computer, 62% are also using
another form of media and 64% are engaging in multiple
computer activities at the same time.
























Access to this participatory culture functions as a new form of
the hidden curriculum, shaping which youth will succeed

which will be left behind as they enter school and the workplace
(Jenkins et al., 2006).
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